
 
Generate, a video creation shop, joins Velocity’s digital media portfolio 
By Eric Eldon  
March 4, 2008 

Generate is a two year old effort run by executives who have left their big companies for the startup life. 
The company creates compelling short videos on small budgets, that are distributed across the web, 
television and mobile devices. 

The Santa Monica, Calif.-based company has just raised $6 million from Velocity Interactive Group 

— this is also another move by Velocity to assemble a portfolio of complementary media companies. 
More on that in a minute. 

Generate’s model is one sense a “throwback to the early days of Hollywood,” Velocity’s Ross Levinsohn 
tells me. Like in the old days, Generate handles nearly every aspect of production and distribution for the 
100-some its actors, writers and directors it counts as partners. For example, it will produce and distribute 
the next 25 episodes of “Pink: The Series,” a series of short videos featuring a female assassin, that has 
been viewed more than four million times since it launched last September (see below). Other Generate 
shows you may have heard of include comedy the “Home Purchasing Club” for VH1’s Vspot, as well as 
TV series like “The Andy Milonakis Show” and “Wonder Showzen.” 

Generate was founded by a group of executives including Jordan Levin, its new chief executive. He left a 
successful, decade-long career at The WB to start the company, bringing along contacts in media and 
advertising. 

The company has been finding success selling video advertising, with the pitch that they offer premium 
content that highly targeted groups of users like, that advertisers can feel comfortable associating their 
brands with. Ad formats range from pre-roll, mid-roll and post-roll to overlays and other forms of video 
advertising. 

Although there’s no formal agreements between Velocity’s portfolio companies, here’s how they are 
positioned to work together. First, Generate creates the content and cuts deals with advertisers. Then, 
Broadband Enterprises, a company that distributes videos and video advertising to many other partners 
(our coverage), helps Generate to distribute its content across the web, mobile devices and TV networks. 
Meanwhile, widget company Mixercast (our coverage) offers a way for Generate to get its content to 
spread virally among social network users, as they add and share widgets that feature its artists’ works. 

 
 
 
 
 
 
 
 

http://www.generatela.com/
http://venturebeat.com/wp-admin/Velocity%20Interactive%20Group
http://pinktheseries.blogspot.com/2008/02/generating-buzz.html
http://www.pinktheseries.com/
http://www.generatela.com/pages/who.php
http://www.generatela.com/pages/who-we-are/Jordan-Levin.php
http://broadbandenterprises.com/
http://venturebeat.com/2008/01/16/the-seismic-shift-in-online-video-and-velocity-funds-broadband-enterpises/
http://mixercast.com/
http://venturebeat.com/2008/01/22/mixercast-raises-round-introducing-new-way-for-publishers-to-mash-up-widgets/
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	Generate Buys, Launches Series 
	Generate has snagged the rights to Pink The Series; and has green-lit two series, Knockers and LaQuisha. By Mike Shields MARCH 05, 2008 Generate, the digital content production company headed by former WB Network CEO Jordan Levin, has announced plans to acquire one Web series and launch two other originals.The company, which was formed in 2006 behind an exclusive production deal with MTV Networks, is moving towards becoming more of an independent content producer and distributor, one with its own ad sales capabilities, said Levin. To kick start that endeavor, Generate has snagged the rights to Pink The Series, an adventure/graphical novel series that debuted on the Web last September.In addition, Generate has green-lit two series that will employ lesser known comedic talents, including Knockers, which features the sketch troupe Good Neighbor (according to Levin, it has recently been building a following on the Internet); and LaQuisha, which features a character based on Los Angeles radio personality Ralph Garman – who has done voice work on Fox’s The Family Guy.To fund these new series, Generate announced that it has secured $6 million in financing, including an investment from Velocity Interactive Group, a firm headed by former Fox Interactive Media president Ross Levinsohn and AOL CEO Jonathan Miller.While Levin credited the company’s relationship with MTVN – which included the launch of the series The Andy Milonakis Show and Wonder Showzen - for putting Generate on the map, its focus in the near future will be to capitalize on the emerging appetitive for original, high production value content on the Web, which allows for a variety of distribution and business models. Plus, Generate will look to create content that travels well across media platforms.“The MTV deal allowed us to produce diverse content and grow the company,” said Levin. “It allowed us to test our theory [that Web distribution was about to catch fire]. Now is the appropriate time to get the right amount of funding and continue to expand....it’s our first opportunity to be independent. That’s sort of comes pretty close to what we envisioned for Generate.”And now, Levin says more a-list brands are willing to take his calls about sponsoring original Web content. “What I’ve seen and what we believe is that there is this obvious emergence of professionally produced content,” he said. “As professional content emerges, it makes things more acceptable for advertisers.”
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