
 

 
 
Updated: Motricity Also Received Investment From Velocity; Miller Joins Board 
Tricia Durvee 
March 12, 2008 

Velocity is on a tear: the investment group led by Jon Miller (ex-AOL (NYSE: TWX) CEO) and Ross 
Levinsohn (ex-Fox Interactive Head) has now become an investor in Motricity...this was part of the big 
December 2007 round of $185 million. The investment was discretely mentioned in a press release today 
that was focused on Miller joining Motricity’s board. No other details were released, so there’s no word on 
how much Velocity invested. A Motricity spokesman didn’t immediately return phone calls requesting 
comment.  

In the Velocity release, Miller is credited with turning around AOL by restructuring its core business lines 
and helping the company deliver record annual profit growth of 21 percent. Motricity itself is in the middle 
of a restructuring. Following the purchase of InfoSpace, it announced last week, that it would meld the 
two company’s products together, leaning heavily on the InfoSpace mCore platform, lay off 250 people at 
its headquarters at Durham, N.C. and relocate to Bellevue to be with InfoSpace (NSDQ: INSP). The 
investment also follows comments by Icahn this week that questioned whether he should have made the 
investment, although he reaffirmed his faith in the technology.  

Motricity’s CEO Ryan Wuerch, said in the release: “He understands the complexity of our ecosystem and 
how to structure a business that scales. He’ll add substantial value to Motricity as we continue to grow.” 
We’ve been covering all the changes at Motricity on MocoNews.  

UPDATE: David Kaplan caught Jon Miller today after a panel discussion to get his thoughts on Motricity:  

-- Motricity’s potential: “What’s fascinating about Motricity is that $1 billion of carrier-related revenue 
currently goes through it, which generates over $100 million [in revenue] for them. And that is just a really 
advanced ad scale platform that touches the entire mobile industry in the United States. We were 
attracted by a wide range of opportunities that it presents.”  

-- Restructuring challenge: “It’s just gone through a merger and consistent with many mergers the 
company’s being restructured. The CEO and the company has made a commitment to move to Seattle. I 
think they’re through the toughest part, though none of these things are ever easy for the people 
involved.”  
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	Generate taps Levin for CEO
	Company also secures $6 million in financing

	Generate Buys, Launches Series 
	Generate has snagged the rights to Pink The Series; and has green-lit two series, Knockers and LaQuisha. By Mike Shields MARCH 05, 2008 Generate, the digital content production company headed by former WB Network CEO Jordan Levin, has announced plans to acquire one Web series and launch two other originals.The company, which was formed in 2006 behind an exclusive production deal with MTV Networks, is moving towards becoming more of an independent content producer and distributor, one with its own ad sales capabilities, said Levin. To kick start that endeavor, Generate has snagged the rights to Pink The Series, an adventure/graphical novel series that debuted on the Web last September.In addition, Generate has green-lit two series that will employ lesser known comedic talents, including Knockers, which features the sketch troupe Good Neighbor (according to Levin, it has recently been building a following on the Internet); and LaQuisha, which features a character based on Los Angeles radio personality Ralph Garman – who has done voice work on Fox’s The Family Guy.To fund these new series, Generate announced that it has secured $6 million in financing, including an investment from Velocity Interactive Group, a firm headed by former Fox Interactive Media president Ross Levinsohn and AOL CEO Jonathan Miller.While Levin credited the company’s relationship with MTVN – which included the launch of the series The Andy Milonakis Show and Wonder Showzen - for putting Generate on the map, its focus in the near future will be to capitalize on the emerging appetitive for original, high production value content on the Web, which allows for a variety of distribution and business models. Plus, Generate will look to create content that travels well across media platforms.“The MTV deal allowed us to produce diverse content and grow the company,” said Levin. “It allowed us to test our theory [that Web distribution was about to catch fire]. Now is the appropriate time to get the right amount of funding and continue to expand....it’s our first opportunity to be independent. That’s sort of comes pretty close to what we envisioned for Generate.”And now, Levin says more a-list brands are willing to take his calls about sponsoring original Web content. “What I’ve seen and what we believe is that there is this obvious emergence of professionally produced content,” he said. “As professional content emerges, it makes things more acceptable for advertisers.”
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